
 

 

 
 

Director of Marketing and Communications 
Kansas Policy Institute 
Overland Park or Wichita 
 
On taxes, education reform, and countless other topics in Kansas, the public has been fed 
largely a string of half-truths and fabrications. These claims have been produced by the 
people Kansans are most-apt to trust – the education industry, politicians, media and local 
government officials. KPI’s new Director of Marketing and Communications will craft and 
deliver messages to the public communicating the truth about serious policy issues. When 
our staff can correct the record on these issues, people change their minds. This new 
position will enable us to reach across the state and educate Kansans from all walks of life. 
 
Responsibilities 
The Director of Marketing and Communications will oversee all marketing and 
communication efforts of Kansas Policy Institute (KPI). 
 
Duties for this role will include but are not limited to: 

• Developing and implementing KPI’s overall communication strategy 
• Managing KPI’s messaging and branding 
• Building relationships with the press and ensuring maximum positive media 

coverage for KPI’s work 
• Overseeing KPI’s digital presence, including website, social networking, online 

advertising, email marketing, etc. 
• Overseeing KPI’s printed work, including newsletters, annual reports, event 

collateral, etc. 
• Managing KPI’s CRM database 
• Utilizing metrics and analysis to ensure our strategy is working; tweaking strategy 

as needed along the way 
• Utilizing storytelling to engage diverse audiences and ensure our message resonates 

beyond “the choir” 
• Maintaining relationships with vendors and contractors who help KPI achieve its 

communication goals 
 
Qualifications 
Qualified candidates will have:  

• 3-5 years of work experience in marketing, communications, or related field 
• Creative skills and an entrepreneurial approach to problem solving 
• Excellent verbal and written communication skills 
• Extensive knowledge of internet marketing techniques including new media and 

social networking 
• Knowledge of website management 
• A high sense of urgency 
• Enthusiasm for/alignment with our mission; belief in the principles of 

limited government, personal responsibility, and free enterprise 
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• Bachelor’s degree (degree in marketing, public relations, communications or 
business preferred) 

• Proficiency in Word, Excel, and Powerpoint; experience with Adobe Creative Suite 
and other creative programs a major plus 

• Eye for design and strong graphic design/layout skills 
• Excellent oral persuasion and personal relationship skills  

 
Location 
The Director of Marketing and Communications will be located in Kansas, preferably in 
Overland Park or Wichita. For an exceptional candidate, we might consider someone who 
works virtually but is able to travel to our offices regularly.  
 
To Apply 
Qualified candidates should submit the following application materials in one PDF file: 

• Résumé 
• A cover letter detailing your philosophical interest in the organization and your 

salary requirements 
• A writing sample aimed at a mass audience that argues for/against a public policy 

issue (i.e., op-ed, press release, blog post). Between 500-1000 words. 
• Submit one of the following: 

• Develop a one-page marketing plan for KPI’s effort to demonstrate spending 
more money doesn’t improve educational outcomes and close achievement gaps. 
As a 501(c)3 organization, our goal is to inform people that education reform is 
needed within the state. The project has a one-time $20,000 budget. Inclusion of 
any associated creative is a plus but not a requirement. 

• Examine KPI’s current marketing / communications efforts and develop a plan 
to significantly improve our impact and reach with minimal paid media. 

 
Materials should be emailed in one PDF document to careers.hr@kansaspolicy.org.  
 
While we thank all applicants in advance for their interest in this position, we are only able 
to contact those to whom we can offer an interview. No phone calls please. 
 
About Kansas Policy Institute (www.kansaspolicy.org) 
KPI is an independent think-tank that advocates for free market solutions and the 
protection of personal freedom for all Kansans. Our work centers on state and local 
economic policy with primary emphasis on education, fiscal policy and health care.  We 
empower citizens, legislators, and other government officials with objective research and 
creative ideas to promote a low-tax, pro-growth environment that preserves the ability of 
governments to provide high quality services. 
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